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A quality nonprofit website is like a 
well-run coffee shop—warm, welcoming, 

and easy to get what you came for. If the 
menu is confusing, the line is too long, or the 

service is slow, donors will leave without 
making a gift. 
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Let’s build a coffee shop.



Agenda

01. Key Elements of Donor-Centric Website Design

02. The Hubspot Ecosystem

03. Content Hub: Function and Form

04. Q&A and Takeaways
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Key Elements: 
Donor-Centric 
Website Design 01
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1. UX Design
User Experience Design puts 
the focus on user needs. UX 
is all about making a website 
easy, enjoyable, and 
effective for visitors. It 
ensures people can quickly 
find what they need, 
complete actions, and have a 
smooth, frustration-free 
experience.
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2. Compelling 
Storytelling

Engaging copy, emotional 
storytelling, and a clear 
demonstration of impact with 
statistics and testimonials is 
the not-so-secret sauce to 
making your mission easily 
digestible to a first-time visitor. 
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3. Simple Donation 
Process

A simple donation process starts 
with making it easy: as internet 
users, we expect to see the primary 
call to action in the top right corner 
of our screen, prioritized for us.

A good donation process means 
reducing friction in forms and 
payment methods. One-click 
donations whenever possible! 
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The Hubspot 
Ecosystem 02
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Content Hub
● Unified platform for marketing, 

content, and donor engagement

● Integrated with CRM, email 
marketing, and social media

● Tailoring donor messaging 
based on behavior and 
engagement

● Driving organic traffic and 
thought leadership
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Content Hub: 
Function and Form 03
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Content Hub
Key Differentiators 
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1. Interest Targeting

2. Location Targeting

3. Internationalization

4. Teams Permissions and Management



Interest Targeting
When your favorite brand “just gets it”. When your coffee shop knows 
“the usual”. Interest Targeting allows for specific audience 
segmentation based on content themes.



Programmatic Pillars
Organizations like 
Surfrider Foundation with 
different programmatic 
pillars can display 
different donation asks or 
feature content based on 
user interest.
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Interest Targeting



Project Updates
Prioritize showing project 
or initiative updates to 
donors who have engaged 
with them in the past.

102

Interest Targeting



Giving Upgrades
Display one-time donation 
asks to non-donors, shift 
to monthly asks for 
existing donors. One step 
further? Alter donation 
asks/amounts for contact 
giving level. 
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Interest Targeting



Location Targeting
It would be weird for my local coffee shop to feature iced coffee as a 
recommended beverage in the middle of winter. Location Targeting ensures my 
experience is customized to my region - be it country, state, county, or city. 



Local Relevance
International organizations 
can prioritize news and 
donation asks based on 
ongoing work in the 
donor’s country or region. 
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Location Targeting



Regulatory Compliance
Dynamically display 
compliance or regulatory 
information for users in 
different regions of the 
world. 

Think: GDPR
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Location Targeting



Payment Currency
Display a country-specific 
or region-specific 
donation form, where 
currency matches the 
user’s location.
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Location Targeting



Internationalization
Language has so much variation. Compare US English versus UK English - 
color vs. colour, pants vs. trousers, underwear vs. pants. Internationalization 
features make website translation easy – all the way down to regional 
nuances.



International Operations
Organizations operating in 
Europe can create sites in 
German, French, Italian, 
etc. rather than requiring 
users to read in a 
secondary language.
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Multi-Language Sites



Bi-Lingual Services
Organizations operating in 
the southwestern US can 
maintain Spanish and 
English variants of their 
site.
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Multi-Language Sites

Donate Now/Dona ahora

Donate Now Dona ahora



Internationalization – 
Smart Content
Using smart content, you 
can set rules to display 
different content based on 
the current primary 
language on a user’s 
device. 
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Internationalization – Smart Content

Smart content can be 
controlled on a 
per-module level — you 
can translate only a 
certain portion of a page if 
necessary.
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Allows for one-off page 
localization (ie. a landing 
page that needs to be 
served in a language 
that’s not normally served 
by the organization). 

Granular Control Low Overhead



Teams Permissions & Management
Avoid one page breaking your entire website. User teams & permissions give 
granular control over who can view, create, edit, and publish pages within HubSpot.



Publishing Approval
Control what page actions a 
user can take by restricting 
editing and publishing to 
certain roles, plus you can limit 
which members are able to 
modify global content, theme 
settings, and editing of site 
theme’s code.
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Permissions & Management

Create

Edit

Send for Review

Create

Edit

Review Changes

Publish

GENERAL STAFF MARKETING ADMIN



Team Permissions
Leverage Teams to subdivide 
who can edit and update certain 
site content. For example, staff 
from a given regional team can 
be limited to only being able to 
view and edit site content 
relevant to their region.
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Permissions & Management



Permissions Hierarchy
Define roles: Program staff can 
create and write blog posts to 
share updates about their 
program’s work, but 
scheduling and publishing can 
be dependent on the web 
team.
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Permissions & Management



Key Takeaways
1. Optimize your website 

user experience with the 
first-time visitor in mind

117

2. Make donating as easy 
as possible 

3. Take advantage of 
Hubspot’s Content Hub 
tools to make 
personalization at scale 
super easy
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Any Questions?



Thank you!
Franny Lown
Project Manager, CauseMic
franny@causemic.com

Evelynn Ulsh
Creative Technologist, CauseMic
evelynn@causemic.com




